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Targeted Coverage.
Broad Reach.
Unique Content.

GateHouse Media offers advertisers a powerful way to

target consumers in Eastern Massachusetts. With a

network of more than 100 newspapers, we deliver the

strongest coverage of key demographic groups in the

desirable communities around Boston. Whether it’s

dailies or weeklies, single paper buys or whole market

coverage, print or online, GateHouse can deliver a high

impact, cost effective advertising solution to meet your

marketing needs.

GateHouse Media is one of the largest publishers

of locally based print and online media in the United

States. The company offers a portfolio of products that

includes nearly 500 community publications and

more than 250 websites, and seven yellow page

directories, serves over 233,000 business advertising

accounts and reaches approximately 10 million people

a week in 18 states.

GateHouse Media New England



There’s a better way to buy Boston —
GateHouse Media New England
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Retail Advertising Rates

Weekly PublicationsPUBLICATION RATES AD DEADLINES PUB. DAY PUB CODE
Abington Mariner/Rockland Mariner $17.85 Tuesday 4 p.m. Friday AR
Allston/Brighton TAB $20.90 Tuesday 4 p.m. Friday AB
Amesbury News $16.55 Tuesday 4 p.m. Friday AN
Arlington Advocate $27.65 Monday 4 p.m. Thursday AA
Ashland TAB/Holliston TAB $19.00 Monday 4 p.m. Thursday AS
The Beacon $24.50 Monday 4 p.m. Thursday AC
Serving Acton, Boxborough

The Beacon-Villager $19.15 Monday 4 p.m. Thursday MA
Serving Maynard, Stow

Bedford Minuteman $23.20 Monday 4 p.m. Thursday BD
Belmont Citizen-Herald $25.40 Monday 4 p.m. Thursday BH
Beverly Citizen $23.85 Monday 4 p.m. Thursday BV
Billerica Minuteman $20.25 Monday 4 p.m. Thursday BL
Bourne Courier $14.50 Friday 4 p.m. Wednesday BC
Braintree Forum $16.60 Monday 3 p.m. Thursday BF
Bridgewater Independent $15.00 Monday 3 p.m. Wednesday BI
Brookline TAB $40.35 Monday 4 p.m. Thursday BR
The Bulletin $20.10 Monday 4 p.m. Thursday FB
Serving Falmouh, Mashpee

Burlington Union $19.65 Monday 4 p.m. Thursday BU
Cambridge Chronicle $31.60 Monday 4 p.m. Thursday CC
Cambridge TAB $31.60 Tuesday 4 p.m. Friday CB
Canton Journal $16.40 Tuesday 4 p.m. Friday CJ
Cape Ann Beacon $22.30 Tuesday 4 p.m. Friday CX
Serving Essex, Gloucester, Manchester, Rockport

The Cape Codder* $34.95 Tuesday 4 p.m. Friday C1
Serving Brewster, Chatham, Eastham, Harwich, Orleans, Wellfleet, Truro, Provincetown

Carver Reporter $13.50 Tuesday 4 p.m. Friday CR
Chelmsford Independent $19.65 Monday 4 p.m. Thursday CH
Cohasset Mariner $18.30 Tuesday 12 p.m. Friday CM
Concord Journal $29.00 Monday 4 p.m. Thursday CO
Serving Concord, Carlisle

Country Gazette $43.40 Tuesday 3 p.m. Friday CG
Serving Bellingham, Foxboro, Franklin, Medway, Millis, Norfolk, Plainville, Wrentham

Danvers Herald $21.75 Monday 4 p.m. Thursday DH
Dedham Transcript $18.45 Monday 4 p.m. Thursday DTR
Dover-Sherborn Press $19.70 Monday 4 p.m. Thursday DO
Duxbury Reporter $14.60 Tuesday 4 p.m. Friday DR
Easton Journal $18.60 Tuesday 4 p.m. Friday EA
Framingham TAB $30.65 Monday 4 p.m. Friday FR
Georgetown Record $17.15 Monday 4 p.m. Thursday GE
Halifax/Plympton Reporter $13.50 Tuesday 4 p.m. Friday HR
The Hamilton-Wenham Chronicle $17.95 Monday 4 p.m. Thursday HW
Hanover Mariner $16.80 Monday 3 p.m. Wednesday HM
Hansconian* $20.00 Monday 4 p.m. Friday HN
The Harvard Post/The Bolton Common* $16.65 Tuesday 3 p.m. Friday HA
Harwich Oracle $18.20 Monday 9 a.m. Wednesday HO
The Hingham Journal $18.80 Tuesday 12 p.m. Thursday HI
Holbrook Sun $16.00 Tuesday 4 p.m. Friday HS
Hopkinton Crier $15.85 Tuesday 4 p.m. Friday HC

Ipswich Chronicle $21.75 Monday 4 p.m. Thursday IP
Serving Ipswich, Rowley

Kingston Reporter $15.50 Tuesday 4 p.m. Friday KR
Lexington Minuteman $28.75 Monday 4 p.m. Thursday LE
Lincoln Journal $21.10 Monday 4 p.m. Thursday LJ
Littleton Independent $18.15 Monday 4 p.m. Thursday LI
Living on the South Shore $48.25 Monday 3 p.m. Wed/Thu/Fri SO
Malden Observer $21.95 Monday 4 p.m. Friday MO
Mansfield News $16.10 Tuesday 4 p.m. Friday MD
Marblehead Reporter/Swampscott Reporter $31.25 Monday 4 p.m. Thursday MR
Marlborough Enterprise/Hudson Sun $25.50 Monday 4 p.m. Thursday MH
Marshfield Mariner $18.00 Monday 3 p.m. Wednesday ML



Weekly PublicationsPUBLICATION RATES AD DEADLINES PUB. DAY PUB CODE
Medfield Press $16.70 Monday 4 p.m. Friday ME
Medford Transcript $24.35 Monday 4 p.m. Thursday MC
Melrose Free Press $23.10 Monday 4 p.m. Thursday MF
Natick Bulletin & Tab $22.40 Tuesday 4 p.m. Friday NB
Needham Times $23.95 Monday 4 p.m. Thursday ND
Newburyport Current $22.00 Tuesday 4 p.m. Friday MV
Serving Newbury, Newburyport, W. Newbury, Salisbury

Newton TAB $46.70 Monday 4 p.m. Wednesday NW
North Andover Citizen $19.85 Monday 4 p.m. Friday NA
North Shore Sunday $33.90 Tuesday 4 p.m. Sunday NO
Serving Danvers, Lynn, Peabody, Salem

Norton Mirror $16.10 Tuesday 4 p.m. Friday NM
Norwell Mariner $18.25 Monday 4 p.m. Thursday NR
Norwood Transcript & Bulletin $15.55 Monday 4 p.m. Friday NU
Old Colony Memorial (Mid-week or weekend) $30.00 Mon 3 p.m./Wed 4 p.m. Wed/Sat OC
Old Colony Memorial (Mid-week AND weekend) $45.00 Mon 3 p.m./Wed 4 p.m. Wed/Sat OC
Pembroke Mariner $14.85 Tuesday 4 p.m. Friday PR
Provincetown Banner** $20.50 Friday 4 p.m. Thursday PT
Randolph Herald $15.00 Friday 4 p.m. Wednesday RA
The Raynham Call $14.75 Friday 3 p.m. Wednesday RC
Reading Advocate $19.75 Monday 4 p.m. Thursday RG
The Register $25.30 Monday 2 p.m. Thursday TR
Serving Barnstable, Dennis, Yarmouth

Roslindale Transcript/West Roxbury Transcript $23.45 Monday 3 p.m. Thursday PW
Salem Gazette $22.90 Tuesday 4 p.m. Friday SA
Sandwich Broadsider $13.70 Friday 4 p.m. Wednesday SB
Saugus Advertiser $21.90 Monday 4 p.m. Thursday SG
Scituate Mariner $18.25 Monday 4 p.m. Thursday SM
The Sentinel $14.50 Monday 4 p.m. Thursday SE
Serving Marion, Mattapoisett, Rochester

Sharon Advocate $18.45 Tuesday 4 p.m. Friday SH
Shrewsbury Chronicle $18.25 Monday 3 p.m. Thursday SY
Somerville Journal $30.80 Monday 4 p.m. Thursday SJ
Stoneham Sun $18.35 Monday 4 p.m. Wednesday SU
Stoughton Journal $15.50 Tuesday 4 p.m. Friday ST
The Sudbury Town Crier $19.85 Monday 4 p.m. Thursday SC
Times & Courier* $16.15 Monday 4 p.m. Thursday LC
Serving Clinton, Lancaster

Tewksbury Advocate/Wilmington Advocate $22.95 Monday 4 p.m. Thursday TA
Tri-Town Transcript $20.45 Monday 4 p.m. Friday TT
Serving Boxford, Middleton, Topsfield

The Villager
Serving Northborough, Southborough $18.55 Monday 4 p.m. Friday SV
Wakefield Observer $16.95 Monday 4 p.m. Thursday WK
Waltham News Tribune (Friday) $18.35 Wednesday 4 p.m. Friday NT
Wareham Courier $16.75 Monday 4 p.m. Thursday WR
Watertown TAB $21.85 Tuesday 4 p.m. Friday WP
The Wayland Town Crier/
The Weston Town Crier $21.15 Monday 4 p.m. Thursday WC

The Wellesley Townsman $25.35 Monday 4 p.m. Thursday WT
The Westborough News $17.85 Tuesday 4 p.m. Friday WW
Westford Eagle $22.25 Monday 4 p.m. Thursday WE
Westwood Press $16.60 Monday 4 p.m. Thursday WD
Weymouth News $20.00 Monday 3 p.m. Wednesday WN
Winchester Star $24.45 Monday 4 p.m. Thursday WI
Woburn Advocate $21.65 Monday 4 p.m. Thursday WO

Base paper rate applies to a one newspaper buy. Any multiple newspaper purchase
(with or without a signed agreement) earns a multiple publication discount
off the combination of base paper rates.
See page 5 for other sizes. *Publication prints in a short tab format.
**For more information on the Provincetown Banner sizing please call 508-487-7400

Retail Advertising Rates



GateHouse Media New England
Discount Agreements
GateHouse Media New England offers frequency and revenue dis-
count agreements for run of paper advertising. There are three
ways to take advantage of these discounts: (1.) Frequency (2.)
Revenue (3.) Frequency and Revenue. Frequency and revenue dis-
counts are additive based upon a signed agreement and adherence
to those terms. All ads run in ROP count toward fulfillment of rev-
enue and frequency agreements. Ads must run within the contract-
ed time period for frequency discounts to be applied. Pre-prints,
print & deliver, specialty publications, special sections, and online
programs count toward revenue fulfillment, but are not subject to
ROP discounts.

Weekly Frequency Print Discounts
Level 1 6 weeks of 8 weeks 5%
Level 2 10 weeks of 13 weeks 12%
Level 3 22 weeks of 26 weeks 20%
Level 4 48 weeks of 52 weeks 35%
Level 5* 26 weeks of 52 weeks 10%

*Requires a minimum revenue commitment of $5,000.

Revenue Discounts
Volume

Dollar Commitment Contract
Discount

Level 1 $2,500-$4,999 3%
Level 2 $5,000-$9,999 5%
Level 3 $10,000-$14,999 7%
Level 4 $15,000-$19,999 9%
Level 5 $20,000-$24,999 11%
Level 6 $25,000-$49,999 13%
Level 7 $50,000 + 16%

Frequency and revenue discounts apply to the total buy, provided a
signed agreement is completed. GateHouse Media New England
will honor insertions of lesser frequency or dollar volume in extend-
ed contracts to ensure a higher level of discounts for the next set of
insertions. For example, if a contract customer signs for 6 of 8 weeks
for a 5% discount level and prior to the end of that weekly frequen-
cy agreement then extends the buy for an additional five weeks, the
customer will be granted the 12% discount level associated with
the 10 week rate for the additional five insertions. The rate for the
insertions run prior to extending the contract remains at the 5%
contract discount level. Revenue discounts operate in the same
manner.

Multiple
Publication Discounts
Two - Three 10%
Four - Eight 15%
Nine - Fifteen 25%
Sixteen - Twenty-four 30%
Twenty-five - Forty-nine 40%
Fifty+ 50%

Multiple publication discounts can be earned with or without a
signed frequency or revenue contract for a single advertising inser-
tion running without changes in multiple publications during a
seven day period. When multiple publications are purchased with a
signed frequency or revenue contract, the multiple publication dis-
count is taken off the base rate (net) of the frequency or revenue
contract discount. Copy changes between publications do not apply.

Weekly Size Discounts
Half Page 10%
Full Page 20%

Size discounts for retail customers can be earned with or without a
signed frequency contract. Size discounts apply on the listed page
sizes and do not include page equivalents. Size discounts are
applied to the advertising rate (net) of any frequency, revenue, or
multiple publication discount.

Weekly Color Rates
Color charges will be 25% over the NET space charge.

Color is subject to availability. Add five days for color reservations
and add seven days if color separations are required. Color rates are
non-commissionable. Repeat rates do not apply to color charges.

Insert Advertising
Ask your advertising representative for our Preprint/Print & Deliver
rate cards.

Pre-Press
GateHouse Media New England is SAU compatible. Ads prepared
to GateHouse Media New England measure should be as follows.
ROP Inches
1 col 1.69"
2 col 3.55"
3 col 5.41"
4 col 7.28"
5 col 9.13"
6 col 11"
Broadsheet
Double Truck 22.5"
Broadsheet = B 6 columns x 21"
Tab = T 5 columns x 13.25"
Long Tab = LT 5 columns x 16"
Short Tab = ST 5 columns x 11"

Notes:
Halftones: 85 line screen; Any ad in a broadsheet publication
which exceeds 18" in depth will be billed at 21".
Minimum ad size accepted is 3 inches.

SHORT TAB Inches
1 col 1.69”
2 col 3.55”
3 col 5.41”
4 col 7.28”
5 col 9.13”
Gutter .167”
Max Ad Height 10.5”
Image Area 9.13” x 11”

Weekly Discounts/Other Rates/Pre-Press



EFFECTIVE DATE: AUGUST 29, 2011. RATES MAY BE
REVISED UPON 30 DAYS NOTICE BY GATEHOUSE MEDIA.

TERMS OF ACCEPTANCE

All advertising submitted for publication is subject to and gov-
erned by the rates, conditions, standards, terms, and policies
contained in the rate card. The forwarding of an insertion order
by an advertiser or his agent must include all rates, terms, and
policies contained in the rate card. No conditions, printed or
otherwise, appearing on contracts, orders, or copy instructions
that conflict with the provisions of the rate card, will be bind-
ing on GateHouse Media. All advertising ordered is subject to all
federal, state, and local laws and may be edited, cancelled or
rejected at the discretion of GateHouse at any time with or
without notice or reason. Forwarding an advertising order also
indicates acceptance of the advertising acceptability policies of
GateHouse. In the event of a conflict between the order sub-
mitted by the advertiser and the rate card or contract, the rate
card or contract (if applicable) shall govern. GateHouse shall not
be responsible and does not assume any liability for the return
of any artwork or other printing matter unless a specific request
is received to hold such material, subject to any insertion order.
GateHouse will not be bound by any special clauses relating to
legal liability, circulation guarantees or any other condition in
contracts or insertion orders that conflict with its policies,
unless GateHouse has specifically agreed in writing.

COPY POLICIES, RESTRICTIONS & COPYRIGHT

All advertisements are accepted and published entirely on the
representation that the agency and advertiser are authorized to
publish the entire contents (including text representations and
illustrations) and subject matter thereof, and it is neither
unlawful nor violates the rights of any person. In consideration
of the publication of advertisements, the advertiser and agency
agree, jointly and severally, to indemnify and hold GateHouse
harmless from and against any liability, damages or expense
(including reasonable attorney’s fees) arising out of the publi-
cation of such advertisements, including without limitation
those resulting from claims or suits for libel, violation of right of
privacy, plagiarism or copyright infringement. The publisher
reserves the right to edit or reject any advertising, at any time,
without notice. GateHouse may decline to accept advertising
that is misleading, inaccurate or fraudulent; that makes unfair
competitive claims; or that fails to comply with the standards of
decency and dignity. GateHouse reserves the right to decline
advertising in consideration of the applicability of laws dealing
with matters including, but not limited to, libel, copyright and
trademark, the right to privacy, the sale of securities, the sale of
real estate and political advertising. Additionally, GateHouse
reserves the right to label an advertisement with the word

“Advertisement” when, in its opinion, this is necessary to make
the distinction between editorial material and advertising.
Billing will be assessed in 1/4" increments. Advertiser acknowl-
edges that GateHouse owns the copyright to the entire contents
of its publications, including any advertisements it has prepared
and produced. By placing an advertisement in a GateHouse
publication, the advertiser agrees that the advertisement will
become the property of GateHouse and assigns GateHouse all
ownership interest, under the copyright Act or otherwise, in the
advertisement as it is published. Minimum ad size accepted is
3 column inches. Double truck ads will be billed for 13 columns
at full depth. Advertisements must be as many inches deep as
columns wide unless otherwise specified. Sideways ads are
not accepted unless full depth. Upside down ads are not
accepted.

CONTRACT, CREDIT, BILLING & PAYMENT TERMS

In order to earn contract discounts, the advertiser must sign a
contract in advance. All billing must be paid current prior to
receiving a contract rate and remain within these terms.
Contracts may be accepted or rejected at the discretion of
GateHouse. At contract expiration, there will be a review to
determine if the terms of the agreement were fulfilled.
Contracts not fulfilled will subject the advertiser to short rate
billing. Advertising contracts are executed between the adver-
tiser and GateHouse with the express agreement that the
advertiser shall use the minimum space and/or revenue agreed
upon, and that, if such space is not used in the amount named
and as specified, the cost of all space used from the effective
date of the contract shall revert to the appropriate rate for
which the advertiser did qualify according to GateHouse’s reg-
ular rate card. Advertising contracts in no way bind GateHouse
to specific rates but apply to contract discounts on prevailing
rates. In the event of a rate revision, the advertiser may, at
his/her option, cancel any contract in effect without penalty
upon written notice to GateHouse prior to the effective date of
the scheduled rate revision. Ads canceled after deadline will be
charged at 100% of cost of the space. Advertiser and agency
shall be jointly and severally liable for such monies as are due
and payable to GateHouse for advertising ordered by the
agency. Guaranteed placement requests will be honored on an
“If Available” basis. Unless otherwise allowed by GateHouse as
an approved premium position advertisement, an advertising
order with special clauses or specifying pages or direction
insertion of advertisements in a specific position, shall not be
legally binding upon GateHouse but will be regarded as a
request only. There will be a 30 percent premium charge for
these positions, and a 15-inch minimum ad size is required.
Damages for failure to publish in a particular position shall be
limited to a refund of the premium paid.

Weekly Retail Advertising Policies



All advertising is accepted subject to the advertiser’s strict
adherence to GateHouse’s credit terms. Advertisers will be
required to make application for credit and may be required to
pay in advance until such time as credit has been established.
Invoices for advertising are due and payable upon receipt.
Accounts 60 days in arrears or more are not eligible to run.
GateHouse reserves the right to cancel advertising at any time
without notice for noncompliance with credit terms. A balance
will be considered overdue if payment is not received by
GateHouse as of the last Friday of the billing period following
the billing period in which the charge was originally incurred.
On advertising and commercial print accounts, the finance
charge rate will be 18% per year or the maximum rate allowed
by applicable law. If the original transaction remains unpaid in
following periods, additional finance charges will be applied to
the transaction amount. A calendar of billing periods and due
dates is available upon request. A $15.00 charge will be
applied for all returned checks. In the event of nonpayment,
GateHouse shall be entitled to reimbursement of all of its
expenses incurred in the collections process, including but not
limited to its reasonable attorney’s fees. None of the above
constitute GateHouse’s sole or exclusive remedies but are in
addition to any other rights or remedies GateHouse may have at
law or in equity. The advertiser agrees to accept GateHouse
electronic tear sheets as proof of publication and services ren-
dered for all ads that run in GateHouse publications and in any
sections that are reproduced in their entirety in combinations of
publications.

ERRORS & OMISSIONS

GateHouse will not be liable for any errors beyond liability for
cost of the actual space occupied by the item in which the error
occurred (or in the case of color reproduction errors, the color
charge). In the case of typographical errors or omissions,
GateHouse will assume no liability for failure for any reason to
insert an advertisement. In such an event, the advertiser will,
at its option, be entitled to a refund of that portion of the ad
which is in error, or insertion of the advertisement in the next
issue of the newspaper or newspapers. Advertising for proof
service shall be checked for corrections by the advertiser.
GateHouse will assume no liability for errors or omissions in
such advertisement. Advertisements submitted after the dead-
line for proof service are submitted at the advertiser’s own risk,
and GateHouse shall assume no liability for errors or omissions
in such advertisements. In the case of errors, advertisers agree
to provide details of all disputes utilizing the newspaper refer-
ence number printed on the invoice and forward it with their
payment within 30 days of the invoice dates. GateHouse will
not be liable for failure to print, publish or distribute all or any
portion of any issue in which an advertisement accepted by the
newspaper is contained if failure is by acts of God or govern-
ment strikes, accidents, lack of newsprint, lack of fuel or power,
or other circumstances beyond the control of GateHouse. In no
event shall GateHouse be liable for indirect, incidental or con-
sequential damages.

AGENCY AND NATIONAL ADVERTISING

All rates published in the GateHouse Rate Card are net, non-
commissionable. Upon request, agencies will be billed at the
gross commissionable rate of 17.65 percent above open rates.

CLASSIFIED ADVERTISING

Separate cards are available for Classified Line, Help Wanted,
Automotive and Real Estate display advertising.

POLITICAL ADVERTISING

All political advertising must be prepaid. Cash, certified check
or a personal or business check tendered at least 21 days in
advance of the requested insertion date are accepted methods
of payment. A separate political advertising rate card contain-
ing rate information and standards of acceptability is available.
Please ask your advertising representative for details.

CHARITABLE ADVERTISING

Qualifying non-profit 501C(3) organizations are entitled to a 15
percent discount off the retail rate. This special rate is for
organized charity functions. You must supply official documen-
tation of a non-profit number from the state and your ad must
state that all proceeds will be donated to a specific noted char-
ity or special charitable event.

ONLINE ADVERTISING

GateHouse posts ROP advertisements online as part of its adver-
tising services. Advertisers wishing not to publish their ads
online need to instruct their account executives accordingly in
writing. There is no discount available for “opting out” of the
online advertising services offered by GateHouse.

PRODUCTION CHARGES

Stats or veloxes are available to advertisers for $15.00 each.

PRODUCT SAMPLES

The Advertiser and the Advertising Agency assume liability
jointly and severally for any claims that arise out of the distri-
bution of their product samples with GateHouse and also
assume responsibility for any claims arising therefrom made
against GateHouse. The Advertiser and the Advertising Agency
agree, jointly and severally, to indemnify and hold GateHouse
harmless from all costs, expenses (including reasonable attor-
ney’s fees) liabilities and damages arising in any way from its
distribution of any product sample placed by the Advertiser or
the Advertising Agency.

Weekly Retail Advertising Policies
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